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 (Johannesburg 23 June 2011) The Board of Print Media South Africa (PMSA) 
recently commissioned an internal review of BEE and transformation in the print 
media industry. Called the BEE Strategic Review of Print Media Industry, it takes 
an honest look at the state of play in the print media industry. 
 
The Board of PMSA has adopted for the industry the B-BBEE Codes of Good 
Practice as the common transformation measurement and for goal setting. The 
DTI codes are a legislated document and print media’s communication on the 
benchmarking against them will be solid and consistent. 
 
The wide-ranging Review has taken an unflinching look at the industry as a 
whole, transformation in terms of ownership and control as well as skills 
development, and the standards of compliance with the Department of Trade and 
Industry’s broad based black economic empowerment codes of good practice. 
 
The Review provided for the print industry a solid basis - a roadmap - from which 
concerns are to be addressed and provides a measurement of what has been 
achieved to date. 
 
It acknowledges the difficult relationship with the political establishment and also 
that the print media industry itself doesn’t have a common vision. It recognises 
that, at its core, it is a competitive business and the major players compete for 
stories, sales, staff, advertising – everything.  
 
Members of the print media industry are far from being the biggest media owners 
in South Africa. The Review acknowledges the fact that while print media is an 
important player, real power in the media resides in government’s hands, as in 



reality, radio and television reaches the largest number of the South African 
population.  
 
However, PMSA is aware that media ownership and control remains a key point 
for the government. The ANC believes, rightly or wrongly, that ownership and 
control influences diversity of views and content of the media.  
 
The print media reality is that the space between owners and management is 
one jealously guarded by editors who continue to uphold the independence of the 
newsroom.  
 
In terms of ownership, it is a global fact that the business model of print media, 
with its high print and distribution costs, is difficult for new entrants without 
incredibly deep pockets. Breaking even can take between five to seven years. 
And that doesn’t take into account the tough conditions in which the newspaper 
industry is currently operating.  
 
The current print media status on transformation is encouraging with, one listed 
entity at level 3 (125% recognition level), another at level 4 (100% BBEE 
recognition) and two have level 5 recognition. 
 
Prakash Desai, chairman of PMSA, points out, “Avusa has now more than 50% 
black ownership when it introduced, in November 2010, a new 16.5% black 
shareholder. Ownership in print media is a mixed bag with three of the four 
majors being listed entities.” 
 
Print Media South Africa has committed itself to setting industry wide goals within 
timeframes to deliver transformation targets, honestly and transparently. 
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